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Farming is diFFicult enough without a hurricane in the 

mix. Yet, late last August, a storm named Irene stirred things up 

for lots of people in the Eastern U.S. and Canada, including the 

Morgiewicz family. 

Te Morgiewicz farm, in New York state’s Black Dirt 

region, received some 8 to 12 inches of rain in less than 24 

hours. Arriving on the cusp of fall harvest, Irene decimated 

much of the farm’s crops and wiped out nearly 70% of the 

family’s 2011 income. 

Yet, the Morgiewiczes and their employees rolled with the 

punch, as farmers so frequently do. Tey put in place a plan B, 

even farming on a neighbor’s land to get back in production. 

A year later, we’re happy to report that the operation, which 

is profiled in on page 12 of this issue, has bounced back, and 

continues to sell its wares in farmers markets and to wholesalers. 

As with the vast majority of farmers, such adaptation 

is nothing new. It is certainly not new for the Morgiewicz 

family, who has for more than 100 years adjusted and 

diversified the operation to keep up with changing markets 

and to pursue opportunities. 

At Massey Ferguson® and AGCO, ours is a similar story. We 

embrace change and pride ourselves on the innovations we’ve 

developed over the years, but most importantly, we adapt to 

beter serve our customers. 

We have a tradition of farm-focused solutions, and few 

agricultural enterprises offer a beter example of that than 

AGCO’s manufacturing facility in Hesston, Kansas. Detailed in 

a story beginning on page 7, Hesston’s heritage of developing 

innovative hay and harvest products—such as the self-powered 

windrower, large square baler, and more recently the V-Cool 

system and Dyna-Flex Draper Header—is a storied one. 

It’s a heritage that we at AGCO not only value but champion 

and support throughout our global network, with training, 

talent and a dedication to continuous improvement and focus 

on the customer. It’s how we guarantee we’ll keep the industry-

leading advancements in agricultural equipment coming for 

generations to come.
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