
Massey Ferguson is a national sponsor oF:

For a growing number of people, spring brings with 
it the possibility of a different kind of harvest—Mother 
Nature’s crop of monster storms. In our cover story this issue, 
“Inside the Storm” (page 8), we probe the work these weather 
enthusiasts undertake, as they chase storms across multiple 
states, and record and measure data on video cameras, mobile 
Doppler radar stations and a host of other devices. 

It’s a thrilling pursuit, but, as we found out, whether 
they refer to themselves as scientists, storm chasers or 
volunteer weather watchers, these folks make forecasting 
inclement weather decisively more accurate. Tat helps 
farmers and others who work outside plan their workday. 
It also helps save lives.  

In this issue, we offer a number of stories about the 
important work farmers do. We visit a Canadian seed farmer 
who has managed to keep his operation family-owned and 
focused on his customers (page 22), and the farmers of 
Rutherford County, N.C., who have used the Internet to get 
products to market (page 26). We’ve also included a story on 
one of the biggest seed swaps in the country (page 30) and 
tips on how to build a backyard chicken coop (page 28).

Spring brings us all a chance at a fresh start, and it’s 
in that spirit we unveil the redesign of FarmLife™ in this 
issue. We’re sporting a new look throughout the magazine, 
a new logo on the cover, and a few new columns. We’re 
also introducing our new website, myFarmLife.com. 
Like the print magazine, it will feature award-winning 
stories and photography. It will also offer additional bells 
and whistles, expanding the FarmLife experience with 
interactive stories and video, along with special offers 
from the AGCO Corp. brands. 

For more information about myFarmLife.com, see the 
article on page 5, or just pay us a visit online. We planted the 
seeds for the site some time ago, and we’re prety excited to 
see it take root and sprout. We hope you like it, too. 
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