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advantage: inside AGCO

Challenges Met A sampling of farm-focused innovations �om AGCO.

Anderson had an expectation of greater fuel eTciency. But even his 
lofy expectations were less than how much the 8303 actually saved 
him. “We’re talking $1,500 to $2,000 a month. You know, that’s 
money you put in the bank. fiat’s easy math.  

“Between the eTciency of the Sisu motor and the [TerraGator] 
management system,” continues Anderson, “it’s easy to get that 
fuel savings. You don’t have to change the way you work. You 

just let the machine do the job and it will just flat save 

you some money. fiis CVT is just the way to go, and the Sisu 
motor is just super reliable.”

nimble, strong, committed 
fiat’s music to the ears of Bob Crain, senior vice president 

of AGCO North America. “It’s great to hear,” he says. “fiat’s 
validation of what this company is, what it has become.  

“fiose technologies that Mr. Anderson mentions are just a few 
of the industry-leading innovations that AGCO has to offer and 
will offer in the next few years. But they are also tangible examples 
of a new spirit at AGCO. 

“It’s a spirit that sets us apart from the Deeres and the CNHs 
of the world,” Crain continues. “We’re a �nancially strong, 
Fortune 500 corporation, focused solely on agriculture, but in 
many ways we still operate like a smaller company. We’re more 
nimble. We’ve got an entrepreneurial culture that’s not satis�ed 
siffiing on its laurels. We’re always looking to improve ourselves 
as well as the equipment we make, and to help our customers 
improve their own operations. 

“AGCO,” he adds, “bears no resemblance to who we were 10, 
15 years ago, even 5 years ago. It is a totally different company, 
black and white, that radical, in terms of products, in terms of 
processes, in terms of capitalization, in terms of the investments 
we are making, in terms of people. For instance, 10 years ago 
this company was investing $50 million a year in research and 
development. In 2011, that investment was $270 million. fiat’s 
a substantial jump in spending, and we plan for that to increase 
another 10 to 15% in 2012.

“fiat’s money that funds engineering efforts by the 
brightest minds in agriculture in AGCO’s global network,” 
Crain continues. “You can see it’s a huge commitment to help 
our customers be even more productive in the face of even 
greater demands.

“Our record product launch this past August—the biggest 
in AGCO history—was a direct result of that investment, that 
promise to help our customers. Yet,” Crain pauses, “that was just 
the tip of the iceberg.” 

Massey Ferguson 

introduces 

the Dyna-VT™ 

Continuously Variable 

Transmission (CVT) to 

the North American 

market, providing 

farmers with stepless 

speed selection. 

2003 2004

Hesston® by Massey 

Ferguson introduces 

the Advanced 

Conditioner with 

two separate sets 

of hydraulically 

tensioned 

conditioner rolls 

for double 

conditioning and 

faster crop drydown.

2006

Challenger® 

introduces its 

MT900B Series 

Articulated 4-wheel-

drive tractors, which 

broke all existing 

records for drawbar 

horsepower at 

the Nebraska 

Tractor Tests. 

Massey Ferguson 

adopts ISOBUS 

technology, 

becoming a leader 

in achieving 

“plug & play” 

capability with other 

ISOBUS-compatible 

equipment.

2008
Massey Ferguson 

releases its MF9005 

Series combines 

with a direct high-

volume unloading 

system—the fastest 

in the industry at 4.5 

bushels per second.

 

Challenger partners 

with Michelin for 

the industry’s first 

North American 

application of 

Michelin’s Axiobib™ 

tire with Ultraflex 

technology.

Now assembled in Jackson, Minn., the Massey Ferguson® 8600 
Series—equipped with CVT, SCR and the AGCO Power 
engine—is just one example of AGCO’s commitment to help 
North American farmers become even more productive.
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