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Legalize It
At the state and local levels, you’ll need to inquire about 

licenses, health permits, sales taxes, weight and measure 
requirements, and zoning and right-of-way regulations. Accident 
and product liability insurance is also advised, and possibly 
required. If you haven’t come up with a name for your farm, now 
is the time. Choose a name to appear on signage, as well as your 
business license.

Location
Te best location for a roadside stand is on or near your farm 

(to establish that farm atmosphere), and, if possible, 15 minutes 
or less outside a populated area. Ideally, it will be situated on a 
straight thoroughfare (so the stand is visible from a distance) 
and/or where traffic is relatively slow moving (47 mph or less, say 
the experts). If you don’t have access to such a location, consider 
approaching someone who does and striking a deal. 

Observe codes with respect to setback requirements, and make 
sure your stand is in a location with safe, easy access from the road 
and enough parking space for six to eight vehicles on grass or gravel.

Outfitting and Operating
Te stand itself can be a simple post-and-beam structure, 

a pole shed, a tent, a trailer, or a canopy covering a truck or 
hay rack; it just needs to protect you, the customers and the 
produce from weather. Face the stand north or south to avoid the 
withering effects of the morning and afernoon sun that will be 
low enough to shine under your canopy. 
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For plans for building and tips on operating roadside 

stands, see go.myfarmlife.com/roadsidestand.

If yOu farm fOr the LOve Of feedIng peOpLe, and your 

products and personality can literally stop traffic, a roadside stand is 

a good entry into direct-marketing your crops. In addition to earning 

extra income without a middleman taking a cut, it’s a good way to 

promote your farm, and test what sells with consumers in your area. 

Besides the bricks and mortar (or more likely wood and nails) 

of your stand, consider the “intangibles” necessary to pull off a 

successful farm stand that will keep customers coming back week 

after week. Smiles and a pleasant personality go a long way, but 

“your people are your most important asset,” says Kent Halla, owner 

of Sierra Vista Growers (and a fleet of Massey Ferguson tractors) in 

La Union, N.M. 

Halla has depended on these intangibles for some 20 years. 

His thriving nursery and organic food business started as a small 

operation that sold vegetables from his adjacent farm. “When you 

are knowledgeable, interested, engaged and you like what you do, 

that energy radiates to the customer,” he says. 

With that in mind, here, then, are a few tangible tips to help get 

your roadside stand up and running.
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Market your fesh farm produce at a roadside stand.  
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Deliver

 ■ Karen Keb is editor of The Heirloom Gardener magazine and 

operates Prairie Turnip Farm in Osage County, Kansas.
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