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The	HayBoss	G2	Precision	Hay	Production	System	just	keeps	getting	

better.	Now,	the	system	that	allows	producers	to	apply	just	the	right	amount	

of	preservative	on	each	bale	can	also	store	weight	and	flake	length	using	the	

new	bale	scale.	

The	bale	scale	integrates	

seamlessly	with	the	state-of-the-art	

HayBoss	G2,	which	is	available	

for	Hesston	large	square	balers,	 	

allowing	it	to	capture	the	bale	

weight	information,	which	in	turn	

is	electronically	written	onto	a	

Radio	Frequency	Identification	Tag	

(RFID)	tag	using	the	HayBoss	G2	

Tagging	System.	“The	information	is	

relayed	via	each	tag’s	small	antenna,	

using	radio	frequency,	and	it	can	

be	retrieved	later	when	the	bale	is	

moved	or	stored,”	explains	Carl	Gunnarson,	product	manager	at	AGCO	Parts	

in	Batavia,	Ill.	“It’s	like	bar-coding	your	hay.”

“Producers	who	make	and	sell	high-quality	hay	for	premium	prices	are	

interested	in	this	technology,”	Gunnarson	notes.	The	addition	of	the	bale	

scale	will	allow	farmers	and	ranchers	one	more	piece	of	information	to	help	

them	track	their	inventory.

Jeff Fowle, a sixth-generation rancher and 

farmer, has become something of a social 

media star. The 40-year-old from Northern 

California has almost 20,000 followers on 

his Twitter account and 1,300-plus friends 

on his Facebook account, and he’s helping 

other farmers and ranchers have that 

same success. 

But why? 

Fowle is a founding board member of the 

AgChat Foundation, a nonpro�t “agvocacy” 

group that’s helping farmers and ranchers 

connect with the general public through 

social media. “Our �rst effort,” says Fowle, 

“is to bring farmers and ranchers together 

and help them tell their individual stories in 

a real way. No talking points. We just want 

them to be able to use the tools, like Twitter 

and Facebook, to get that message across.”

To that end, members of the all-volunteer 

AgChat community work with other 

producers to teach them how to use social 

media to not only tell their story, but also 

hear what’s on the minds of consumers. 

In addition to informal tweet exchanges 

between producers and consumers, 

scheduled chats are held on Twitter every 

Tuesday from 8 to 10 p.m., Eastern time. 

Past topics have included the proper 

ways to handle meat before, during and 

after cooking; agricultural sustainability; 

nutrition; and a comparison of organic and 

conventional farming. 

As for the teaching component of AgChat, 

volunteers help producers learn how to 

use social media mainly through informal 

get-togethers, virtual and in person. At this 

writing, however, the organization planned 

to hold its �rst formal training seminar in 

August in Chicago. Fowle says the 2-day 

session sold out, but AgChat plans to host 

similar events in the near future.

For more information about the 

organization, see agchat.org.

The G2 Tagger places a tag on each 

bale as it is being made, storing a 

variety of information, including:

>Bale serial number

>Name of field where bale was made

>Date and time the bale was formed

>High and average moisture

>Amount of preservative applied

>Bale weight
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