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“Just look at Tony the Tiger and Charlie the 

Tuna,” quips Jeanne. Also, wallabies are kept on 

the farm to delight kids visiting on school tours.

How Is It Working Out?
According to the Hansens, it’s a win-win-win 

all the way around—the income of the dairy 

is three to four times the level of just selling 

raw milk, so Mom and Dad are set to enjoy a 

well-earned retirement, while consumers in the 

area enjoy freshness and quality.

“Our milk doesn’t go from truck to truck 

to tank to processing facility, and then to 

someone’s cooling facility where it waits for 

the consumer to purchase,” Brent explains. 

“That’s not a wrong way of doing business, 

because it feeds masses,” he adds. “We’re not 

feeding masses. Our trade area is a 25-mile 

radius, and we sell more than 1,000 gallons of 

milk a day that’s less than 24 to 48 hours away 

from the cow.”

The Hansen brothers point out that a 

lot of food today is over-processed and 

many consumers are trying to get back to 

basics. To that end, the Hansens explain 

that another consumer benefit of their 

dairy products is that they are pasteurized 

but not homogenized. Homogenization is a 

mechanical breakdown of the surface area of 

fat, taking a large fat particle and breaking it 

into thousands of smaller fat particles, causing 

the body to accept more. According to the 

Hansens, more people are drinking their milk 

because of this and its fresh flavor.

But, the biggest benefit for the Hansens is 

less apparent.

“We all wanted to come back so our kids 

could grow up in the same type of environment 

we did,” Brent says. “If our kids want to work 

here, there are a lot of options besides milking 

cows. Do they want retail, marketing, sales, 

distribution, even tourism?”

The Right Equipment for the Job
With more than 100 acres of hay and up to �ve cuttings 

a year, the Hansens’ Hesston® Hydro-Swing Disc Mower 

Conditioner gets a full workout. “You have to have a 

Hydro-Swing to cut this hay,” Blair says. As an attachable 

implement, it gives him the cutting power and ef�ciency of 

a dedicated, self-propelled cutter without the expense.

(Left to top right) Blake Hansen with employee 

Stefani Newhouse in the milking parlor. Kids love the 

demonstrations on the farm. Jeanne Hansen takes tour 

groups through the dairy. Long-time employee Jim Kane 

tends to the cattle. Blair Hansen likes to spend time with 

his young family, including daughter Bridget.
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