
Tim miller
Expanding education through 
AGCO Academy.

Over the past few years, Tim Miller 

has literally made an impact on thousands 

of students. No, he’s not the dean of a more 

traditional college like Purdue, Princeton, 

or even his alma mater, the University of 

Georgia. He is, however, manager of the AGCO 

Academy, the company’s educational arm that 

caters to its dealers, service technicians and, 

more recently, its customers. 

In large part, because AGCO continues to 

introduce groundbreaking technology, its 

employees and customers require ongoing 

training to help them operate and service 

equipment—to make sure they get the most 

out of the company’s many innovative, new 

offerings. Miller and his staff are charged 

with overseeing the curriculum, helping tailor 

courses from advanced technology solutions to 

product training, even finance.    

During his tenure, Miller, who’s managed the 

academy for 4 years, has helped reorganize the 

curriculum into seven different schools and has 

overseen the implementation of a new control 

system that monitors students’ progress through 

progressive levels of training. Miller and his 

staff of three work with as many as 30 to 35 

different trainers who follow an established 

training format for consistency throughout 

the academy. Training programs take place at 

AGCO dealerships, various regional and national 

meetings, as well as the manufacturing centers 

in Hesston, Kansas, and Jackson, Minnesota.

Miller and staff have also helped roll 

out new “eLearning” courses. “Many of our 

training sessions are conducted on the road,” 

he explains. “However, we have advanced our 

use of e-learning and webinars for certain 

courses to the point that we had nearly 6,000 

eLearning course completions last year.” 

In recent months, the AGCO Academy also 

introduced new offerings to growers and 

custom applicators with baler schools that 

highlight the operation and maintenance 

of Hesston Series big square balers. Among 

associated courses are sessions on application 

techniques and proper sprayer calibration.
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“ACADemY” AWArD WiNNer ///  The Academy’s 

impact hasn’t gone unnoticed outside the AGCO family. It was 

recently recognized in two categories of the 11th Annual Corporate 

University Xchange Awards for Excellence and Innovation—putting 

AGCO in the company of other award winners like MasterCard, Intel 

and The Boeing Company. The awards were sponsored by Corporate 

University Xchange, a provider of research, benchmarking and 

advisory services that assist organizations with corporate learning.
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Even when he isn’t overseeing AGCO training sessions, Miller 

takes the opportunity to train and mentor others. When not 

spending time with his wife and three sons, he serves as a Cub 

Scout den leader. Plus, he assists with an organization started 

by friends at his church called “Farming for Fun,” which exposes 

urban youth to farming, livestock production and gardening.    

“It’s all very enjoyable,” he concludes. “But seeing someone 

advance through learning and knowing that people are more 

knowledgeable in their jobs is always rewarding in itself.” 

For more information about AGCO Academy, 

including courses for growers and custom applicators, see 

agcocorp.com/company/agco_academy.aspx.  —Tharran E. Gaines

Miller at the 

University Xchnage 

Awards ceremony.
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