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Walk into a machine shed on Vaughn Gross-Rhode’s central Nebraska farm 

and one thing becomes clear. Gross-Rhode isn’t partial to any particular 

tractor color or brand, as long as they’re made by AGCO and come from 

his most trusted dealership. In his newest building alone, you’ll find a 

Gleaner combine and White planter, as well as three tractor brands and 

colors—a White 8310, an AGCO DT200 and a new Massey Ferguson 

8650. All were purchased from Johnson Farm Equipment in nearby North 

Bend, Neb. The same goes for an older White Model 160 and an Oliver 770 

found in another building. 

Although Johnson Farm Equipment had 

other AGCO models on the lot, Gross-

Rhode says he decided on the Massey 

Ferguson model for a couple of reasons. 

“I could have gone with an orange tractor 

or a red one,” he says. “However, I’d 

seen that AGCO was going with Massey 

Ferguson as its brand choice for North 

America. I also knew that AGCO was going 

to discontinue the orange tractors within 

the next few months. 

“I’d already followed the White heritage 

all the way through AGCO, so the change 

in color really didn’t seem to make that 

much difference,” he says. “I just figured, 

‘Why not go in the same direction that 

AGCO is going?’”

Gross-Rhode says an equally important 

issue was staying with Johnson Farm 

Equipment and the service they’ve 

provided over the years. “I’ve been very 

happy with my dealer, not only because 

they’re close, but because they really do 

try hard to serve their customers,” he says.  

In the meantime, Gross-Rhode says he 

has been extremely pleased with the Dyna-

VT transmission in the 8650. Although a 

CVT (continuously variable transmission) is now standard in all DT models, his 

DT200, a 2003 model, didn’t have it. 

“This CVT is such a joy to operate,” he says, noting that he first used it on 

the planter this past spring. “When they say ‘stepless’, they really mean it.” 

Gross-Rhode says the new Dynamic Tractor Management (DTM) system 

did throw him for a loop, though. When activated, the DTM allows the AGCO 

SISU POWER engine and the Dyna-VT transmission to work together to 

automatically analyze and react to the load placed on the tractor.

“The first time the engine throttled back on its own, I wondered what 

had gone wrong with the tractor,” he admits. “Then I realized the electronic 

system was just adjusting the engine speed to the load and ground speed. 

That’s really something.

“I do occasionally tell people that technology just keeps dragging me along,” 

he concludes with a grin. “But even at may age, I can learn to appreciate it.” 

Inventory of  Many Colors

Robinson,	opened	the	doors	in	1963	as	an	

Allis-Chalmers	dealer,	customer	service	has,	

indeed,	been	a	hallmark	of	the	dealership.	So	

has	the	quality	of	the	equipment	they’ve	sold	

for	the	past	4	decades.	

	“Obviously,	we’ve	already	been	through	the	

transitions	from	Allis-Chalmers	to	Deutz-Allis	

to	AGCO	Allis	and	AGCO,”	says	Robinson,	

noting	the	dealership	has	grown	all	the	

while.	“And	we’ve	been	a	Massey	Ferguson	

dealer	since	1995,	which	was	the	same	year	

the	brand	was	acquired	by	AGCO.	So	our	

customers	have	been	very	accepting	of	the	

transition	from	AGCO	to	Massey	Ferguson.	

“When	it	really	comes	down	to	it,	all	our	

customers	want	is	quality	equipment	and	

somebody	to	take	care	of	them,”	he	says.	

“They	don’t	care	if	the	tractor	is	AGCO	

orange	or	Massey	Ferguson	red.	They	just	

want	to	know	how	the	machine	can	make	

them	more	productive	and	that	we	have	the	

parts	and	experience	to	service	the	product.	 	

“The	mid-	and	high-horsepower	AGCO	and	

Massey	Ferguson	tractors	have	pretty	much	

been	the	same	tractor	since	2000;	and	our	

customers	know	that,”	continues	Robinson.	

“Plus,	the	Massey	Ferguson	line	offers	a	lot	

more	variety,	particularly	in	the	compact	

and	utility	tractor	lines.	So,	we	really	haven’t	

seen	much	resistance	to	Massey	Ferguson	as	

our	primary	line.	In	fact,	I	can’t	think	of	any	

customers	we’ve	lost	as	a	result	of	the	AGCO	

tractor	brand	going	away.”			n
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