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Whether in business or our personal lives,

we’re always thinking ahead to anticipate several moves down 
the road. We atempt to predict what the future will bring, 
consider all the variables, make plans and then invariably 
change them. Yet, we understand that the effort of planning 
helps us control what we can and prepare for what we can’t.

Take, for example, the Gingue family of Vermont (“Farm 
Fusion,” page 18). Like so many farm families, Paul and 
Rosemary Gingue hoped they could pass on their dairy 
business to the next generation. Tey expected maybe two 
of their boys would remain on the farm; but when all four 
wanted to continue in the family business, they figured out 
a way to make it work. Sure, they had to adapt their plans, 
but that was made possible because they had prepared and, 
incidentally, had been doing so for a decade. 

Rhode Island farmers George and Martha Neale (“A Farm 
With a View,” page 12) are no strangers to adaptation either. By 
using new technologies and tried-and-true agricultural practices, 
they’ve both prepared for and reacted to changes in farming 
practices and appetites. As a result, the Neales have developed 
a beef and poultry business known throughout the region for 
quality. And even beter, they continue to grow their operation, 
and have their children working with them too. 

We at Massey Ferguson and AGCO salute how families 
like the Neales and Gingues, as well as our other customers, 
embrace change. We support their efforts by developing 
equipment that helps farmers face future challenges and take 
advantage of opportunities as they present themselves. We just 
have to prepare, plan and expect the unexpected.
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on the Cover. Windmist Farm in Jamestown, R.I., 

is ideally located between the suburbs of Boston to 

the north and New York to the south. That brings 

quite a few families to the place, where kids can 

meet and feed animals. Quentin Sloan and his 

family visited the same day we did, and provided 

us with our cover photo, shot by FarmLife

Creative Director Jamie Cole.
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