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Whether in business or our personal lives,

we’re always thinking ahead to anticipate several moves down 
the road. We atempt to predict what the future will bring, 
consider all the variables, make plans and then invariably 
change them. Yet, we understand that the effort of planning 
helps us control what we can and prepare for what we can’t.

Take, for example, the Gingue family of Vermont (“Farm 
Fusion,” page 18.) Like so many farm families, Paul and 
Rosemary Gingue hoped they could pass on their dairy 
business to the next generation. Tey expected maybe two 
of their boys would remain on the farm; but when all four 
wanted to continue in the family business, they figured out a 
way to make it work.

Tis issue of FarmLife is full of such forward-thinking 
stories. Check out how we at Massey Ferguson and AGCO 
are adapting our equipment to help farmers earn even more 
money per acre by harvesting corn stover (“Fuel in the Field,” 
page 9). And read about how our cuting-edge engines—
because they’re designed first and foremost for agricultural 
uses—offer farmers the best possible performance (“Purpose-
Built Power,” page 7).

Ten there’s the bitersweet tale of how Bill Snider 
prepared his son Steve for the day he’d run the family farm 
(“A Father’s Guidance,” page 12). Bill put together a solid 
transition plan and taught Steve well. Sadly, Bill passed away 
last year, but the wisdom and passion for farming he passed 
down lives on because he had the foresight to plan ahead. 

Tat’s a lesson we can all use, no mater our life’s calling, 
and one that we at Massey Ferguson salute in all that we do.
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on the Cover. The Gingue family spent two days 

with us, showing us around their two dairies in scenic 

northern Vermont. Even considering the breathtaking 

landscape, the animals (as usual) stole the show. 

“Sherman” was curious about the camera lens, 

and that made for a fun cover photo, shot by 

FarmLife Creative Director Jamie Cole.
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