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We often celebrate the family farm in this magazine, 
and in this issue, we’re very proud to feature several stories 
on the topic. 

Tere’s Rheal and Diane Simon of southern Manitoba (“A 
Family Affair,” page 12), who expanded their dairy with the 
help of three terrific partners—their sons. Te Simons were 
kind enough to share with us the steps they took to make it a 
success. Our look at the family farm also took us to the South, 
not far from Alabama’s Gulf Coast, where we spent time 
with Edward and Eddie Strickland (“He Can Dig It,” page 
8). Following the region’s proud tradition, the father and son 
team raise peanuts—and maybe even a third generation to 
work with them in years to come.  

Sharing the good times with family is certainly one of life’s 
greatest joys, while their support during tougher moments 
is sometimes what we need to carry on. Tat’s what helped 
Cary Lightsey face and overcome the loss of his father and a 
seemingly insurmountable challenge—an enormous estate tax 
levy that threatened to take away the family ranch (“A Legacy 
of Land,” page 16). Amazingly, with the help of his family, 
he did so, and built one of the most successful ranching and 
farming operations in the Southeast. 

Along with that remarkable accomplishment, Cary has 
added the title of 2009 Swisher Sweets/Sunbelt Ag Expo 
Southeastern Farmer of the Year. But for him the award was 
icing on the cake, because the real prize was the privilege 
of working in the business his ancestors began many 
generations ago.  

As he said during his acceptance speech, “Ever since I was 
a litle boy ... I wanted to raise big, fat catle. I wanted to take 
care of the land and wildlife, and respect it. And I wanted to 
do it with my family. Tat dream,” Cary added, “came true.”
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Jeff foWle, a sixth-generation rancher and farmer,	has	

become	something	of	a	social	media	star.	the	40-year-old	from	

northern	california	has	almost	20,000	followers	on	his	twitter	

account	and	1,300-plus	friends	on	his	Facebook	account,	and	

he’s	helping	other	farmers	and	ranchers	have	that	same	success.	

But	why?	

Fowle	is	a	founding	board	member	of	the	Agchat	Foundation,	a	

non-profit	“agvocacy”	group	that’s	assisting	farmers	and	ranchers	

connect	with	the	general	public	through	social	media.	“our	first	

effort,”	says	Fowle,	“is	to	bring	farmers	and	ranchers	together	

and	help	them	tell	their	individual	stories	in	a	real	way.	no	talking	

points.	We	just	want	them	to	be	able	to	use	the	tools,	like	twitter	

and	Facebook,	to	get	that	message	across.”

Members	of	the	all-volunteer	Agchat	community	work	with	other	

producers	to	teach	them	how	to	use	social	media	to	not	only	tell	

their	story,	but	also	hear	what’s	on	the	minds	of	consumers.	In	

addition	to	informal	tweet	exchanges	(basically,	conversations	

on	twitter)	between	producers	and	consumers,	scheduled	chats	

are	held	on	twitter	every	tuesday	from	8-10	p.m.,	Eastern	time.	

past	topics	have	included	the	proper	ways	to	handle	meat	before,	

during	and	after	cooking;	agricultural	sustainability;	nutrition;	and	a	

comparison	of	organic	and	conventional	farming.	

As	for	the	teaching	component	of	Agchat,	volunteers	help	

producers	learn	how	to	use	social	media	mainly	through	informal	

get-togethers,	virtual	and	in	person.	At	this	writing,	however,	the	

organization	planned	to	hold	its	first	formal	training	seminar	in	

August	in	chicago.	Fowle	says	the	2-day	session	sold	out,	but	

Agchat	plans	to	host	similar	events	in	the	near	future.	

Geting
Social
With AgChat

for more information about the organization, 

visit agchat.org.
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