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Ten years ago, aT a Time when 
their neighbors in Queen Creek, Az., 
were selling farmland to developers for 
tidy sums, Mark and Carrie Schnepf 
were barely turning a pro�t. Determined 
to raise their four young children in 
the country, the Schnepfs began to 
study other successful farms’ business 
models and discovered something called 
“agritourism.” Not long afier, they began 
developing their own agritourism plan.

Mark and Carrie’s story isn’t as 
unique as you might think. By 2007, the 
USDA counted more than 50,000 farms 
in the U.S. that rely on agritourism as 
a way to boost income and preserve 
some family farms. Because agritourism 
revolves around each individual farm’s 
crops, demographics and interests, 
it looks diferent from one farm to 
the next. Still, most share these three 
characteristics: they ofer the public an 
enjoyable and educational experience, 
they promote the farmer’s products, and 
they generate additional income

Melinda Geisler, a specialist for the 
agricultural marketing research center 
at Iowa State University, suspects that 
the current economic downturn has 
caused a spike in agritourism interest 
among farmers: “Since they’re paid 
directly by the consumer, this business 
allows producers to be price seffers and 
not price takers, which is especially 
important now.”

It’s not just the individual farms that 
bene�t. Agritourism can have a positive 
efect on the surrounding community, 
too. It will put more outside dollars in 
the local economy, foster a “sense of 
place” among the locals, and improve 
relationships among farms and their 
communities. 

To get some insight into agritourism, 
we take a look at �ve farms and 
communities that are in various stages 
of developing this concept. Each one 
is diferent, but the farmers all agree: 
agritourism is hard work with long 
hours and some loss of privacy, but the 
ventures are worth it. 

For Gary Davis, it’s all about sharing the heritage. Gary’s a 
farmer, as was his father before him and generations before that. 
Along with his herd of caffle on his 450-acre caffle farm near 
Paintsville, Ky., Gary can now add another enterprise: agritourism. 

At �rst glance, you might wonder who could possibly be 
interested in visiting a farm in these rough hills of Appalachia. 
Actually, quite a few. Gary’s farm lies just of the Country Music 
Highway. tat’s Highway 23, a route that brings busloads of country 
music fans through the area to see where some of their favorite 
musicians grew up: Loreffa Lynn, Ricky Skaggs, Dwight Yoakam 
and the JuddsTand that’s just the start of a preffy impressive list.

Along with other small stops on a 
tourist loop in Johnson County, visitors 
come to Davis’s farm, hear about his 
life on the farm, learn how he makes 
his living here, and listen as he tells 
about the community’s history. 

“It’s all the stuf I take for granted 
but they haven’t been exposed to,” says 
Gary. “tey like to get out here to get 
some fresh air.” (Gary also likes to 
bring out his perfectly restored Massey 
Ferguson 135.)

For many, this will be one of their 
few times on a farm. tat’s why Davis 

sees this as a great opportunity to show tourists, especially children, 
where their food comes from.

te tourist loop in Johnson County is still new, but county 
Extension specialist Brenda Cockerham, who helped organize the 
venture, is optimistic. “So far the evaluations have been awesome.” 

Just a Li�le Bit Country
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