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ONE WAY TO GAUGE both the state of the present and 

promise of the future is to visit a college campus. While 

following the cue of what’s happening in the moment, 

students also begin to shape their own fortunes, as well as 

what’s in store for the rest of us. 

With that in mind, we took 

a team to Kentucky’s Murray 

State University, home to one 

of North America’s up-and-

coming ag schools, to meet with 

current students and recent graduates. What we learned 

and included in an article beginning on page 19 was 

exceptionally encouraging. These young men and women 

are not only well educated on subjects such as animal 

sciences, ag business and general hands-on farm skills, they 

are passionate about them. The ideas they discussed and 

the dreams they’re pursuing are both grounded in real-world 

experience and liberated by out-of-the-box inspiration. 

Also in this issue, you’ll find a story on page 8 that covers 

a topic familiar to many of our readers. The article features 

Gary Ellis, who, like many of you, considers it something of a 

mission to work his land, even though he has to do so in his 

“off hours,” when not at his off-farm job. Again, like so many 

FarmLife readers, Mr. Ellis does the work because he enjoys it 

and because he believes it’s his responsibility to his family—

both to those who started the farm more than 100 years ago 

and to his children, who he hopes will one day assume its 

ownership and care.

One more thing before you go back to work caring for 

your land: Please be careful. As we do frequently in FarmLife, 

we’ve included a story on safety in this issue, and while this 

is an article focusing on grain bins, we know there are many 

dangers producers face every day. So, we offer this message 

as a reminder that your safety and well-being are paramount, 

especially to your loved ones. Don’t take chances, take care. 
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