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ISMAËL AND SÉBASTIEN VILLENEUVE were essentially 

on their own. Some 600 kilometers from their family’s farm, 

the twenty-something brothers had taken possession of a 

1,900-acre patch of ground in far northeastern Quebec. The 

property had been in foreclosure, and the land, farmhouse, 

barn and other structures needed work. 

The Villeneuves, whose story begins on page 12, arrived 

in the dead of winter, but had to get to work immediately 

if they hoped to get at least some of the facilities and 

acreage ready for the upcoming planting season. 

Despite short days, long nights and plenty of subzero 

temperatures, Ismaël and Sébastien persevered, and are 

now planning to expand their operation.

Here at Massey Ferguson® 

and AGCO, we’ve come to expect 

such tenacity from North American 

farmers, not to mention ingenuity, 

such as that seen in other articles 

in this issue. For instance, check 

out the story about James Cooley 

and his family (see page 8), who 

took bold steps and rethought their farm business, converting 

it into a diversified operation that includes one of the largest 

direct-to-consumer markets in the Southeastern U.S.

Then there’s farm innovation found in unexpected places, 

such as Biltmore (see page 16). Located in the mountains 

near Asheville, N.C., the mansion there is one of the most 

famous and visited residences in North America. What 

isn’t as well known by the general public is that the 8,000-

acre Biltmore Estate is also home to a large and successful 

livestock operation that just so happens to be worked with 

Massey Ferguson tractors. 

We’re proud Biltmore has entrusted a large part of their 

farming operation to our equipment, just as we are that all 

our customers have, no matter the size of their operation 

or what is produced. For the confidence our customers 

put in us, we say thank you and promise to keep earning 

that trust, as well as providing tremendous value for North 

American producers. 

Printed in the U.S.A. ©Copyright 2014 by Red Barn Media Group Massey Ferguson FarmLife™ is a publication of Massey 

Ferguson® and AGCO Corporation. It is distributed to you courtesy of your Massey Ferguson dealer. Published quarterly: spring, summer, 

fall and winter. “Advantage” is a registered trademark of AGCO Corporation. “Advanced Content” is a registered trademark of Red Barn 

Publishing, LLC. Massey Ferguson FarmLife is published for Massey Ferguson and AGCO Corporation by Red Barn Media Group, P.O. 

Box 430097, Birmingham, Ala., 35243. This magazine is printed with soy ink. We are proud to support soybean farmers. We are happy 

to send you this magazine; if you wish not to receive it, simply call us at 1-877-525-4384.

publisher 
Greg Kirksey

editorial director 
Richard Banks

creative director 
Jamie Cole

advanced>content
®

MASSEY FERGUSON IS A NATIONAL SPONSOR OF:

SENIOR VICE PRESIDENT OF AGCO NORTH AMERICA

A Message 

From Bob Crain:

Providing 

Value, 

Earning 

Trust

 �rst gear
3 Barn Again

4 Rethink Roadway Rules  
 / Who Said It? / FarmLife FIVE

5 Earth’s Surface Area / Win a Gift Card

6 How the West Was Drawn

 advantage
23 inside agriculture: 

 Tread Lightly
Check out this advice �om the experts 
on reducing compaction, increasing 
yields and generally improving your 
bo�om line.

26 equipment: 

 MF4610 
 Lo-Pro Tractor

A new low-pro�le Massey Ferguson 
tractor is already proving valuable in a 
wide range of operations.

 farmstead
27 in the garden: Seed Catalogs

29 in the kitchen: Winter Recipes

30 project: Looking Sharp

32 country portrait: 

 Imperfect Storm

 features
PHOTO: THE BILTMORE COMPANY

8 Coming Out On Top
Produce and agritourism� 
as well as family and perseverance�
make a winning combination at 
Strawberry Hill USA.

12 On �eir Own
Two brothers build new lives, 
start their own farm and make 
new �iends far �om home.

16 Ritzy Home, Real Farm
   Inside the Biltmore estate’s farm operation.

FLwinter14p1TOC_CUEv6.indd   1 11/17/14   12:19 PM


