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TODAY, 1 FARMER FEEDS 
APPROXIMATELY 155 PEOPLE.

WHILE INPUTS 
ACTUALLY 

DECREASED, 
EACH FARMER IN 
2009 PRODUCED 
ON AVERAGE 12 
TIMES AS MUCH 

PRODUCE AS A 
FARMER IN 1950.

THERE ARE MORE THAN 317 MILLION 
PEOPLE LIVING IN THE UNITED STATES. 
OF THAT POPULATION, LESS THAN 1% 
CLAIM FARMING AS AN OCCUPATION (AND 
ABOUT 2% ACTUALLY LIVE ON FARMS).

155
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�rst gear

>> Night Shift
�e photos are the result of 

photographer Brandon Townley’s 
fascination with big machines. Something 
of a photography prodigy, Townley was 
just 6 years old when he began taking 
pictures with a disposable camera. 
Like many boys he was fascinated with 
trains, but he approached them with a 
photographer’s eye for light, color and 
composition. At age 13, one of his images 
was published in Trains magazine.  

Now age 20, Townley makes a living 
shooting portraits and weddings, but he still 
enjoys the challenge that photographing 
trains and machinery provides. “I try to 
�nd creative ways to make a train or a 
tractor look di�erent than what people see.” 

�at ability caught the eye of Jim Forry, 
Bob’s cousin, who brought Townley out 
to the farm to shoot the family’s �eet of 
farm equipment. Townley arrived one 
evening with his gear, and asked Forry 
to line up his tractors and combines for a 
nigh�ime shoot. Forry thought it odd, but 
he humored the young photographer.  

To achieve the desired e�ect, Townley 
opened the shu�er of the lens and allowed 
for a 30-second exposure. (An average 
still photo is shot in 1/50 to 1/100 of a 
second.) During that time, using one of 
Forry’s �ashlights, Townley illuminated the 
tractors and combines by “painting light” 
on them before closing the shu�er. �e 
result: Glowing, larger-than-life machines 
illuminated under a sparkling Milky Way.  

“Everything looks more dramatic at 
night,” Townley says. “Anyone can take a 
photo in the daytime, but it’s a challenge 
to do it at night. You actually have to think 
about it, so that sets these pictures apart.”

�Brigid Galloway

Big, Bright, Shiny Fun
AN IMPORTANT TRUTH HAS 
ENDURED THROUGH GENERATIONS: 
Kids love tractors. �at’s a big reason 
why, each year in March, an excited 
group of about 100 3- to 5-year-olds from 
the Special Learning Center in Je�erson 
City, Mo., get to experience them 
�rsthand. 

�at’s when the 
kids head to Massey 
Ferguson® dealer 
Lauf Equipment for 
a high-power �eld 
trip. Under plenty of 
adult supervision, the 
youngsters get to sit up 
high, honk the horn 
and even put their 
hands on the steering wheel.  

�e Special Learning Center, a 
nonpro�t United Way member agency, 
serves just fewer than 600 children 
with occupational, physical, speech and 
developmental challenges each year 
through outreach in homes, childcare 
centers, and local and outlying school 
districts. Of that number, about 100 
students a�end special education 

classes at the center’s facility. 
It’s the center’s Crayon Kids 

group�a childcare program that 
brings children with challenges and 
those without together for integrated 
learning�that has made its annual visit 
to Lauf for the past 10 years. Dealership 

co-owner Tom Lauf 
says the day is just as 
fun and rewarding 
for his sta� as it is for 
the students. “One 
thing we didn’t expect 
was how much our 
[sta�] would enjoy the 
experience,” he says.

“We’re grateful 
to anyone in our 

community that helps us to build 
awareness for our kids and helps children 
to understand and learn,” says Debbie 
Hamler, the center’s director, who adds 
the hands-on approach is what keeps 
the center coming back year a�er year. 
“We’re always reading stories that have 
vehicles in them, but there’s nothing like 
[children] really experiencing things for 
themselves.” �Sabra Morris

 m Check out more photos on Facebook at 

Photography by Brandon T. Productions, at 

myFarmLife.com/stars or at Schmidt 

Machine Company in Upper Sandusky, 

Ohio, the dealership with which the Forry 

family has done business since 1966.

FLspring14p3_4_5v5.indd   4 2/5/14   10:38 AM


