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IT’S NOT EVERY DAY you hear someone say that learning 
how to drive a combine helped him master �ying through 
the air and “stomping” a trick. Yet, that’s what the son of a 
Saskatchewan poultry farmer tells us in this issue.

His name is Mitch Keet and the 17-year-old snowboarding 
and wakeboarding phenom is something of a poster boy for 
farm kids everywhere. In “Catching Air” (page 23), Mitch says 
he learned much about himself and what he could accomplish 
while pu�ing in the long hours necessary to clean barns, dump 
feed, spread manure and�among a host of other chores�
operate the family’s tractors and combine. Much of his success, 
says Mitch, was gleaned from the con�dence and focus he 
gained working on his family’s farm, which to him is more than 
a place where chickens and crops are raised. It’s a way of life.  

Dylan Ring would probably agree. Says his grandfather, 
David, who’s featured in “Of and For the Future” (page 12), 
“Dylan is 8 going and 21.” It seems the youngster is devoted 
to the family farm and already ge�ing ready to take over when 
needed. You’ve got to appreciate that kind of commitment. No 
surprise there; between his granddad and dad, Brent, he has 
terri�c teachers. �e two Indiana producers, who together run a 
diversi�ed row-crop, dairy and turkey operation, are constantly 
looking for new, more e�cient means of running the farm. 

�ose of us at Massey Ferguson® and AGCO are honored to 
be a part of the Keet and Ring farms, as well as so many others. 
We honor that trust by not only building the world’s best and 
most reliable farm equipment, but also through an expert sta� 
and knowledgeable dealer network, providing our customers 
with solutions to today’s and tomorrow’s challenges. 

We understand there’s not only this year’s bo�om line at 
stake, but “stomping it” the year a�er, and generations a�er that. 
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ON THE COVER. Mitch Keet is every bit as at home 

in the cab of a tractor—like his family’s MF5475 on 

our cover—as he is on a snowboard or wakeboard. 

Our cover was shot on the Keet family farm by 

Saskatchewan-based photographer Will Stillman.
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