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WIN
A $50
Gift Card
IF YOU HAVE 10 MINUTES for an 
online survey, you might just win one 
of 10 $50 AGCO Parts gi� cards! 
And, you’ll be helping the FarmLife 

magazine sta� provide you with the 
best and most interesting articles for 
your farm or business. It’s easy: Just 
go to myFarmLife.com/survey and 
answer a few questions. Take this issue 
with you to your computer and �ip 
through as you take the survey. Be sure 
to add your name, address and e-mail 
so we can enter you into the drawing 

for AGCO Parts 
prizes. And hurry; 
the deadline for 
entry is APRIL 

30, 2015. 
�anks for your 
help, and 
good luck!

A RECENT REPORT FOUND THAT YOUNG AMERICAN SHOPPERS 

are willing to pay more for organic food, even though many don’t trust the 

label. Consulting group BFG surveyed 300 shoppers, 69% of whom said they 

have bought organic dairy, poultry, meat, fruits and/or vegetables. Yet 

53% don’t trust that a product labeled organic actually is. 
While many of these consumers believe deceptive practices are at work�

75% agree that “organic” is used as a marketing tool� 

only one-��h of the respondents correctly explained how the USDA 

de�nes the category, which is basically foods produced without synthetic 

additives, irradiation and GMO ingredients. A recent survey of Canadian 

consumers also revealed confusion. For instance, about one-third of 

respondents believed that no pesticides�including natural ones�are used 

in organic production.

Still, retail sales of organic foods in both countries continues to grow. 

Between 2006 and 2012, sales of organic products in Canada grew from about 

$1 billion to more than $3.5 billion. In the States, sales jumped 11.5% from 

2012 to 2013, to $35.1 billion�the fastest growth rate in �ve years.

FRUIT AND GARDEN PRODUCE GOING 

to waste prompted Alistair and Helena 

Martin to create RipeNear.Me. The site aims 

“to make it easy to find, share, swap, buy 

and sell local and homegrown food,” and 

links consumers with publicly and privately 

grown fare. The free online community 

started in the founders’ native Australia in 

2012 and now includes members in the 

U.S., Canada and beyond. After registering, 

members are presented with two choices: 

Find homegrown food and share excess 

produce. You can find the site and register 

now at www.ripenear.me.

A Website Ripe For The Picking HATS AND HOODIES, T-SHIRTS 
and toys, �eece and �ashlights, mugs 
and more. Now there are more ways 
than ever before to show your colors 
and brand pride by sporting Massey 
Ferguson merchandise. Check out 
the latest in Massey Ferguson a�ire 
as well as other branded merchandise 
at shopmasseyferguson.com. 
Have fun choosing from hundreds 
of options. You can save money, too. 
Use the coupon code MFSHIP for free 

shipping on all orders over $50 from 

now through April 12. O�er valid while 
supplies last.

PEDAL TRACTOR 
Item #03935

Massey Ferguson®
Gifts & Gear

PIQUE FLEECE JACKET
Item #03344-LG

MASSEY FLAG CAP 
Item #03459
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53% don’t trust that a product labeled organic actually is. 

75% agree that “organic” is used as a marketing tool


