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BIOMASS-TER. New Energy 

Farms has developed an 

artificial seed system, called 

CEEDS, to assist farmers with the 

establishment, management 

and trade of large-scale 

plantations of energy crops. The 

company also offers the software 

system Biomass Direct, which 

assists farmers in providing the 

sustainability reporting required 

by many end users of their 

biomass crops.

WASTE NOT. Vancouver-

based Enterra Feed Corporation 

feeds food waste from farms, 

greenhouses and grocery 

stores to the larvae of the black 

soldier fly. When they’re at their 

highest in fat and protein, the 

larvae are dried and converted 

into protein meal for use as 

feed and soil conditioner. Give 

them 100 tons of food waste 

and you’ll get 65 tons of feed 

and fertilizer.

LETTUCE BOTS. Pulled by a 

tractor, the Lettuce Bot identifies 

and kills weeds, and selectively 

thins out lettuce rows. The 

bot uses a proprietary photo-

based system to sort out weeds 

and which lettuce plants are 

growing too close. Developed 

by California-based Blue River 

Technology, the machine uses 

precisely applied fertilizer to kill 

unwanted plants and nourish 

the keepers.

COWS IN THE CLOUD. Data 

without analysis is like a seed 

without soil, which is why many 

companies are helping farmers 

interpret data in real time and 

long term. One such company, 

Farmeron, helps dairies track 

and improve the production 

value of their cows by crunching 

feeding and milking data, 

and offering precision feeding 

solutions to turn “cow flow into 

cash flow.” �Jenny Bryant

IF YOU HAVE 10 MINUTES 
for an online survey, you might 
just win one of 10 $50 AGCO 
Parts gi� cards! And, you’ll be 
helping the FarmLife magazine 
sta� provide you with the best 
and most interesting articles 
for your farm or business. It’s 
easy: Just go to myFarmLife.

com/survey and answer a 
few questions. Take this issue 
with you to your computer and 
�ip through as you take the 
survey. �e deadline for entry 
is MARCH 1, 2016. 

Win An
AGCO Parts
Gift Card!
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ONE CHALLENGE WITH THE TRADITIONAL CSA MODEL 
is that it’s impossible to curate boxes of produce to suit the 
tastes of each subscriber. Send too much kale too o�en and 
subscribers will cancel their membership. “�e traditional 
model gives customers no choice,” explains Lauren Rathmell, 
cofounder and greenhouse director of Lufa Farms.

A�er two years of �lling CSA boxes with a selection of 
seasonal produce grown in their roo�op greenhouses, Montreal-
based Lufa Farms decided to change their approach. In 2013, 
the farm, which produces 150 metric tons (330,693 pounds) of 
fruits and vegetables annually, introduced so�ware that allows 
members to customize the produce in their weekly allotments. 
Forty-eight hours before pickup, subscribers receive an order 

form via email with the produce available that week. Once their selections are made, Lufa Farms 
plans the harvest based on orders; the customized boxes are packed and ready for pickup at more 
than 150 locations throughout Montreal. Lufa Farms spent six months creating the platform and 
developing the operational capacity to �ll custom orders. 

While the process requires more manpower, Rathmell believes the technology has made 
the process more e�cient�and more pro�table. �e farm’s sales have grown 300% since the 
new platform was launched. �e so�ware is so e�ective that Lufa Farms hopes to license it to 
other farms with CSA programs in the future. “For us, it’s been the key to growth and improved 
customer retention,” Rathmell says. “We think it’s a good model for other farms.” �Jodi Helmer

Custom CSA

AgTech Investment: 
Breaking Records 

Investment 
Growth: 
Q1 2014 vs. 
Q1 2015

AgTech Funding on the Rise
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Investment in agriculture-related 
startups has become all the rage, 
with 2015 projected to be the 
sector’s second-consecutive 
record-breaking year.
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